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Exhibition Introduction
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IWF Shanghai Int'| Health, Wellness Fitness Expo, as the vane of the
sports and fitness industry in the Asia-Pacific region, will usher in
the grand opening of the 13th exhibition on March 13th, 2026.
Anchored in the "Comprehensive Sports + General Health", market
and themed "MORE THAN FITNESS", the expo focuses on advanc-
ing the export of China’s high-quality manufacturing and empower-
ing the cross-border expansion of domestic brands. It deepens
trade-matching services for commercial and home fitness
equipment, actively expands into niche sectors such as sports
recreation, table sports (e.g., billiards), and youth sports education,
and continuously optimizes B2B procurement models to establish
itself as a one-stop international sourcing and trading platform for
sports and fitness products.

The IWF organizing committee adheres to its philosophy of "To
Create More Opportunities for Clients”, driving efficient resource
allocation across the sports and fitness industry chain. Leveraging
its strengths as a platform integration hub, it provides professional
support services to assist exhibitors in 360° panoramic product
showcasing. The expo features meticulously curated industry
highlights, including product launches, premium forums, competi-
tive events, award ceremonies, and interactive performances,
delivering a comprehensive display of high-quality sports and
health content. By building bridges for collaboration between
global industry professionals and offering a stage for fitness
enthusiasts to showcase their talents, the expo promotes scientific
and healthy lifestyles. Aligned with China's National Fitness
Campaign, it strives to propel the leapfrog innovation of the
nation’s sports and fitness industry.
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Fitness Equipment

Commercial Fitness Equipment, Smart-Tech Fitness
Devices, Accessories, Pilates Equipment and Supporting
Facilities, Small-Sized Fitness Equipment, Functional
Training Equipment, Body Testing/Correction Equipment,
Sports Rehabilitation Equipment, Youth Physical Fitness
Equipment.

Sports and Leisure Articles and
Foreign Trade & Cross-border Solutions

Household Fitness Equipment, Smart-Tech Home Fitness
System and Supplies, Intelligent Sports Gears, Smart
Wearable, Sports Rehabilitation Massage, Sports Shoes &
Apparel, Bags and Suitcases, Outdoor Sports Equipment, Balls
Sports and Accessories, a Comprehensive Service Platform for
Cross-Border E-Commerce.

Nutrition Health

Sports Nutrition and Supplements, Functional Health Food

&Beverage, Light Diet & Healthy Foods, Meal Replacement
Bar, Functional Drinks, Raw Materials and Equipment and
Packaging Equipment, Shake Cup and Punching Machine,
Basic Nutrition, Sports Nutrition OEM Services.

Club Supporting Facilities

Gym/Club Management Systems, Access Control System/Gate
Machine, VR/AR Interactive Training Tech, Gym Design and
Construction, Ground Laying, Locker, Training/Institutional
Operations, Franchise, Fight Combat, Boxing and Wrestling
Training Comprehensive Matching, Sports Fitness App, EMS
Smart Wearable Devices, Beauty Slimming Products, Physical
Fitness Test System, Digital Intelligent Fitness System, Fitness
and Bodybuilding Media and Other Supporting Service.
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Billiards Supplies and Accessories

Billiard Tables, Cue Sticks, Billiard Balls, Baize, Cue Cases,
Cue Chalk, Billiard Gloves, Billiard Lighting Fixtures, Smart
Training Devices, Automatic Ball Rackers (Smart Ball Racking
Robots), Triangle Racks, Hardware Parts for Billiard Tables,
Ball Cleaners, Billing Systems/Table Time Management
Systems, Billiard Club Management Systems, Billiard Training
Institutions, Billiard Clubs (Halls) and Franchise Brand
Showecases, Stylish Billiard Club/Bar Designs, Venue Facilities
and Equipment for Billiard Halls/Clubs.

Youth Sports Education

Sports Training Equipment, Physical Education Supporting
Products, Physical Education and Training Institutions, Sports
Smart Wearable Products for Children, Business Promotion and
Agency Affiliation Recommendation for Sports Institutes,
Construction of School Stadium Facilities, Sports Teaching
Equipment for Young People.

Swimming Pool Equipment
and Supplies, Swimming Facilities

Swimming Pool Equipment, Swimming Suit/Goggles, Public
Swimming Facilities and Technology, Private Swimming Pool and
Supporting Facilities, Landscape and Waterscape Fountain
Equipment, Swimming/Life-Saving Related Equipment, Equipment
and Supplies, Sauna/SPA/Shower SPA Leisure Facilities and
Supplies, Infant Swimming Facilities and Supporting Services,
Children Water Park, Water Sports Equipment, Children's Amuse-
ment Facilities and Equipment, Engineering Design, Service

Agencies, Media and Industry Associations.

Sports Venue
Construction and Ground Laying

Venue Materials and Stadium Construction, Artificial Turf,
Venue Supporting Facilities, Construction Equipment, Athletics
and Gymnastics Competitive Equipment and Supplies, Fence
and Purse Seine HVAC Materials, Lighting System, Indoor and
Outdoor Balls, Acoustic and Shock-Proof Sound Insulation
Materials, Smart Trails, Amusement Equipment, Park Sports
and Related Supporting Facilities, Campus Sports Equipment,
Campus Intelligent Safety Monitoring Equipment, Digital Applica-
tion Platform.
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IWF 2026
CHINA FITNESS GALA
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IWF China Fitness Gala always adhere to
create a fashion fitness carnival integrated
with forum, competition, award ceremony,
education, training, interactive experience
for the sports fitness industry elites, clubs,
studios, coaches and fitness enthusiasts, and
share the latest industry trends and \\
information, experience the forefront of

content and the trend of movement.
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High-End Forums

The IWF Organizing Committee will host multiple Asia-Pacific and
international high-level forums, gathering industry leaders, corporate
representatives, and experts worldwide. Discussions will be focused on
emerging trends, innovative breakthroughs, market opportunities, and
challenges, pooling global insights to drive industry innovation.

® The 13* Asia-Pacific Fitness Industry Leadership Forum #IP

® B2B Foreign Trade Export and Cross-Border Buyers Forum #IP
® The 8" China Sports Nutrition Food Market Industry Forum #IP
® China (Shanghai) Pilates Industry Forum #IP

® [nsight into Billiards ¢ Innovation-Driven Development Forum

® China Billiards High-Quality Development Symposium

® Youth Sports Development Forum

® "2025 China Sports and Fitness Industry Data Report" Launch Conference

2ERTE
D tAsRcTRENE J‘

Product Launch Events

IWF Shanghai Int'l Health,Wellness Fitness Expo provides an unparalleled
platform for exhibitors to launch innovative products, showcasing
cutting-edge technologies and manufacturing capabilities to global
industry peers and fitness enthusiasts. These events deliver real-time
updates on the latest product trends and technological advancements,
offering key insights for procurement, R&D, and service upgrades.

® Fitness Equipment

® Sports Products

® Nutritional Health Food

® Pilates Equipment

® Rehabilitation Facilities

® Fitness Testing Equipment

® Management Systems
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Industry Award Ceremonies

IWF2026 will feature multiple award ceremonies among sports & health and
other industries recognizing enterprises, brands, and individuals who have
demonstrated excellence, set benchmarks, and inspired innovation in sports
and health industries over the past year. These awards aim to motivate
industry advancement and provide learning and reference benchmarks for
practitioners in the field of sports and health while delivering superior
products and services to global consumers.

® Foreign Trade Export & Cross-Border E-Commerce
Seminar and Awards Ceremony #IP
® Sports Nutrition Food Honor Awards Ceremony #IP

® SUPER ICON Super Influencer Conference and Awards Ceremony #IP

Professional Competitions

IWF will stage a spectacular sports and fitness showdown, hosting profes-
sional bodybuilding and fitness competitions to attract elite athletes,
enthusiasts, and potential buyers. These events offer massive exposure
opportunities for brands, promote the widespread dissemination of new
sports and fitness products and training concepts, and empower stakehold-
ers to gauge market trends and consumer preferences.

® 2026 China Fitness and Bodybuilding Elite Professional
League (Shanghai)
® Zumba Rising Star Qualifying Promotion Competition (Shanghai)
® Floorball 2V2 Championship
® |BE Shanghai Billiards Masters Competition
® Youth Physical Fitness Challenge

® \irtual Boxing and Taekwondo Championship
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Workshops, Performances &
Interactive Experiences

The expo will curate a series of immersive workshops, live perfor-
mances, and hands-on activities, transforming the event into an
all-encompassing immersive fitness industry celebration. These
engagements enhance attendee interaction, foster cross-sector
collaboration, and catalyze industry-wide innovation.

2026 Shanghai Private Trainer Festival

® |esMills Special Courses

® Pilates Activity

® Zumba Party

® Health Nutritionist Consultation Training

® Youth Sports and Physical Fitness Training Course
® Al Application-Private Trainer Empowerment Training Course
® Sports Innovation Achievement Display Zone

® Carding Route Activity

® Fun Smart Martial Arts Sports Gathering

® Flexibility Machine Special Session

® Pjlates Display / Supermodel Machine Experience
® Rugby Experience Display

® |nfluencer Fan Meet-Up
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Deepening International Layout Overseas Purpose of Visitor
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The organizing committee of IWF Shanghai Int'l Health, Wellness
Fitness Expo will actively establish alliance with the head
enterprises and institutions in the field of sports and fitness in the
Asia-Pacific region; plan to establish strategic cooperation with
the local government associations of South Korea, Thailand,
Australia, etc.; and at the same time, organize and lead the
national enterprises to participate in the exhibitions outside the
country as represented by the industry exhibition in Saudi Arabia.
It is expected that the number of domestic and overseas visitors
to the 13 IWF Shanghai Int'l Health, Wellness Fitness Expo will
be increased substantially and on a larger scale.
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Overseas Professional Buyer Type
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China (Shanghai) International
Sports Goods Export and
Cross-border Expo

In order to further integrate industrial resources and build a broader
export and cross-border trade platform for enterprises in the field of
sports and leisure goods, Shanghai Donnor Exhibition carefully plans
to organize China (Shanghai) International Sports and Leisure Goods
Export and Cross-border Expo.

The events provides exhibitors with a one-stop sourcing platform to
showcase a diverse range of sports and fitness products, and offers
an excellent opportunity for domestic sports and leisure brands
aiming to expand into international markets. Meet and connect
directly with global buyers, brand agents, and cross-border e-com-
merce professionals to build strong business relationships, explore
new sales channels, and enhance brand visibility and influence in the
global market. Engage in in-depth discussions with industry experts
and representatives from leading cross-border e-commerce platforms
on key topics such as cross-border operations, international logistics
solutions, and global market expansion strategies—helping enterpris-
es seize new trade opportunities and effectively tackle challenges in
the export process.
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China (Shanghai) International
Billiards Industry &
Technology Expo

The exhibition will be held from March 13th to 15th, 2026, at the
Shanghai World Expo Exhibition & Convention Center. This event aims
to further enrich the exhibition content, provide a centralized trade
and display platform for the billiards industry, expand exchange
opportunities within the sports and wellness sectors, and offer a more
comprehensive experience for industry professionals and sports
enthusiasts.

For billiards enterprises, the exhibition presents a valuable opportunity
to showcase their latest products and technologies, enhance brand
visibility and market influence, expand distribution channels, and
establish partnerships with domestic and international dealers and
agents. Meanwhile, through in-depth exchanges with peers and end
consumers, companies can stay updated on market trends and
shifting demands, which provides crucial insights for product develop-
ment and marketing strategies. For billiard hall operators, sports
industry professionals, and billiards enthusiasts, the exhibition will be
an ideal platform to source high-quality products and services,
explore the latest industry trends, and gain valuable knowledge and
skills in the sport of billiards.
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IWF SHANGHAI 2025 4] [

IWF SHANGHAI 2025 Post-Exhibition Report
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Digital Strength, Body Mra: irement

ﬁﬁiﬁ’i‘]&:._nhd\#(ﬁﬁﬁ PR, #fﬁ'ﬁﬂnu)

es and Sports }\
e Gear, Boxing [

S, .tiZ.-'

{Including Rehabil I'm"" P-'t

EE‘iinu (BEa, BFi, IEERRS)

ess Nourishment (Albumen Powder, Nutritional Supplements, Functional Foods)

BFRIREE (BEERSR. 1§1+‘ ﬁ&ﬁ\ bubiE )

ambers, Floor Mats, etc.)
nﬁmnu

Billiards Supplies
kit i e

ng Poal Facilities

BOHE

on Equipment

Fitn:

Swimmi

Youth Physical Educati

HKARFIREEIMFRESLL

Household Series and Sports Accessories Categories

15.2%
ff%mﬁﬁﬁﬁ

Home Cardio Equipment

8.0%
RA2ZS

Complete Home
Series Collection

™,
N\

13 0%
Eﬁﬁﬁf‘srﬂﬁ _

| EB/EREN
11.6% i

&k Billiards

51.3%
KA/

Home Accessories
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Nutrition and Health Food Categories

54.8% 3.4%
ERIAMAERRR / OEM
MNutritional Supplements /' OEM
Functional Foads
19.3%
S ARIRF

Packaging
Material /Cup

6.4%

T ARBIBRERE

~ 16.1%
MEEtEIR SR

Functional Drinks

X REFBANBES

Health/Basic Nutrients
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REREPRIEREEmZESLL

Club Facilities and Supporting Categories

57.0% 17.0%
?ﬁ%l Mat \\'\ :fggﬁﬁ

/ Management System

BEFW

Smart Wearables

Body and Black Beauty

Global Supporting and Attending Government Associations

LEisHUER
EREANEZEPEENEFHARR

o {7 b £ B E (R A E AR O
PEEEE

PEEKNE

Asia-Pacific Health & Fitness Association
Nk e S Ec R

HEEARBBENE

Seoul Para Ice Hockey Association
Seoul Disability Sports Association
Korean Safety Right Welfare Association
Korean Physical Sports Association
Korean Chiropractic Association

hER SRS

EisfRigmizUihe

tismaEEhe
InERsREIEMNE

IEEREREENS
TTERSRENS

HEERsiha

EHERBRENS
ZHEREEHMNE
XEhREEHNE
IgRMNhEERENE
ZHEDRUTRERSHE. RETUISKES
EtRMEHEBEREmENE, BEFULSS
BREEE SRS
LismARFTXEKIDES
WHRERETHaRNE
IHEERDERNE
ZHEARHEERNE
WrETEERSEMTUDS

T AE ¥k

(LA EH2 R D 5%EE)
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32%

B 7 R & o b 2>
International
Exhibitors Rate

93%

SREEITRE

Exhibitors
Renewing Rate

60,000+
ARELAAR

Professional Visitors

35.55%

MG
TUECEEEH

Visitors Growth
(2023 miEREEHER)
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LETHEREIBRFEEE. DEREMSEIRIKISIEELE.
BAERESKEGLE, FEABARE. hEARURE
DHERFETTRENAREE. SMNPESFNSESES.
HREFPMSEASANEL, BEREARXEFPEENEFAR
REllik., LEPILEERE, FAENRETUNRVBER
RTABIEEN. DUFSEOMIE. FER S 1 7T I A A2 B
KR, BEUSEERSETHNTULEASRERESE, B
U7 BENTUHMEFERINY.

Opening Ceremony of the 12t IWF
Shanghai Int‘l Health, Wellness Fitness Expo

Mr. Xu Qi, Deputy Director of the Shanghai Sports Bureau; Mr. Zhang
Haifeng, Chairman of the China Bodybuilding Association; and Mr. Pan
Wei, Chairman of Donnor Exhibitions, delivered inspiring opening
speeches as representatives of the government, the industry associa-
tion, and the organizer respectively. In light of China's economic
trends and data, as well as the shifting geopolitical landscape and
global economic rules, Mr. Cai Ying, Deputy Director and Party
Secretary of the Chinese Academy of Macroeconomic Research under
the National Development and Reform Commission (NDRC), delivered
the keynote speech at the opening ceremony. Drawing on in-depth
insights into the sports and fitness industry, Mr. Cai provided a
comprehensive analysis backed by solid data, strategic foresight, and
a broad macroeconomic perspective. His speech offered valuable
insights into the current state of the industry and its future develop-
ment direction, demonstrating a high level of professionalism and a
wide economic vision.

!.'I‘..T.El\;\ﬂ.:lJ:iﬁﬂjEQl‘JW
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FTREXEITLRMICIE

TR FFORRSITUREADFTR -2, AREEXEHE
TINERIAHNENSEE. SUTUNBALERTSE
BREEMAMEENTR, RABRT2REETUNERER
B, BRERNESET RVELKTRMEEER A HAIMK
NER, BETRERE. RSEERAURYFHERERY
REPHXEER. B+°EBERRSTLHAMICIEHMINE
B, ATAMKESTENVEERT - RRNZRSSEFE
A, BESANEARRS BRME, RMINTLERREETE
BNERELNRBES, Wl —SRRTILHR, HiET
A XESTWEFE. fE. IMAREET BT,

| .
- IWF=sE

NAIC Aannc

REFEE
2

- ASIA-PACIFIC

The 12t Asia-Pacific
Fitness Industry Leadership Forum

Industry leaders from across the Asia-Pacific region gathered at the
12™ Asia-Pacific Fitness Industry Leadership Forum, injecting new
vitality and intelligence into the development of the broader sports
and wellness market. Several authoritative figures in the field present-
ed high-level and forward-thinking insights, offering in-depth analysis
of the global macro trends shaping the sports industry. International
guests shared successful experiences in global business expansion
and operational management, highlighting the critical roles of brand
building, service quality enhancement, and digital transformation in
business development. The successful convening of the forum provid-
ed a premier platform for exchange and collaboration among fitness
industry professionals in the Asia-Pacific region. Through deep discus-
sions and idea exchange, the event not only offered valuable strategic
guidance and experience but also fostered stronger industry consen-
sus—laying a solid foundation for the sustained, healthy, and innova-
tive growth of the regional fitness industry.



20 / IWF SHANGHAI 2026

ooOt HOUSE o.. POOL / SPA
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EHMAREARERERISIR

Wl TRSEMARTUNLE,. BREETEAR. HNEE
FURIIBAFEWALT, BREIAREOSREPIHNRZER
Rixt. EEMRMAL. SR RERRSIRaM, HE
EEmAedARERERNSRMERSRERE, BIEA
MEZERSSE, WFEEARWEY ARBRERS ERAIE
OfTHEES5AM, NERERYSHERRHE TS,

Sports Equipment Export &
Cross-border Product Selection Forum

This forum attracted numerous professionals from the sports goods
industry, representatives from cross-border e-commerce platforms,
supply chain experts, and international trade specialists. Discussions
focused on practical challenges in sports equipment export, such as
coping with trade barriers, optimizing cross-border logistics, and
choosing effective overseas marketing channels. By facilitating
knowledge sharing and exchange among diverse stakeholders, IWF
aims to provide practical guidance and strategic direction for
enterprises engaged in exports and cross-border product selection—
offering fresh solutions to real-world business challenges.

FtEPEENEFRATETLICER

R3| T RSENEFALBINBER . MBRUARUARTIM
WEHEER, MTLERIRBRENN, BRRBBHHE
M, NIHFaRERBNS R, BHphRERREBINE
i, 5SeENBEREEFRRRHAMESXENERT T A
Wig, ENEFERFENEERSENEDEFRRRMNEEN
SEEWNFRETEY, BET RN, DERED. &
BE2ESMEE, MMBMIUTHERSH, LR, A
HEERMUBMR. £, BUNENERTmR,

The 7t China Sports
Nutrition Industry Forum

Forum attracted a wide array of leading experts, renowned brand
representatives, and industry professionals in the field of sports
nutrition. The forum featured in-depth analysis of the current state
of the industry and precise predictions of future trends. From
sharing innovative approaches to product R&D to discussing
strategies for expanding market channels, the participants engaged
in lively discussions on key issues shaping the sports nutrition
market. The Sports Nutrition Awards Ceremony was held to honor
outstanding enterprises and products in the field. Awards covered
multiple dimensions including product innovation, market influence,

and quality & safety—encouraging the industry to continuously
pursue excellence, drive innovation, and provide consumers with
high-quality, safe, and effective sports nutrition products.
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FRAESHEEPESHNRTWEALFTLZRMER, RE2ES
WA ERIRITUNER,. TRFE. RESNEAEALURIEX S
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mEfTWER, HIETNRTUNAEL,. Tk, ERKE
B, ArxMbEER—-IEREE. HERKNTES,

China (Shanghai) Pilates Industry
Forum & Inaugural Ceremony of the
China Pilates Industry Alliance

This landmark event marked a new chapter in the development of
China’s Pilates industry. Elite professionals, scholars, fitness studio
executives, and stakeholders from across the country gathered to
witness this milestone moment. Several distinguished experts
conducted in-depth analysis of the industry's current status, challeng-
es, and opportunities, offering constructive solutions from various
perspectives. A strong emphasis was placed on the importance of
standardization and regulated development within the sector. The
newly established China Pilates Industry Alliance aims to consolidate
industry resources, promote self-discipline, and accelerate the profes-
sional, standardized, and international development of the pilates
industry. It also seeks to provide a collaborative platform for
practitioners to exchange ideas and grow together.

I. ERSEIFATEEXM
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IWF ...

2035 SUPER ICON

[y p—
20255 BRI MBI D

MRS RES RN R

2025 SUPER ICONEBHRIEA X B2 LM

RELEZMIORTAAN. MCNIE, TIRREIRIEFHERT
BT, HERIBX—FENZ, XEEEREEENHRINE
BRESMEmN, MR XHERHHAEERRNIASE
B\, BEARSZAMIRE—IRR. PESRFEENES,
PRI MR IURE S M, REENNADEHNEES ALS
FiESEY, ARSI ERIROE,

2025 SUPER ICON Fitness Influencer
Conference & Awards Ceremony

Fitness influencers, MCN agencies, industry professionals, and media
representatives from across the country gathered to witness this
moment of honor and celebration. The conference aims to recognize
individuals and teams who have made outstanding contributions to
the promotion of fitness culture and demonstrated exceptional
influence in the health and fitness industry. Beyond celebrating
excellence, the event also serves as a vibrant platform for influencers
to connect, share, and showcase their unique styles and achieve-
ments. The awards ceremony is featured a wide range of categories
with the success stories of the winners, inspiring more people to join
the fitness movement and contribute to the growth and vitality of the
industry.
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§EEEEHE% Exhibitors Service

NO.1
&R

o LEEBFEIBFH
oVIPERZRIRT, FALLEIMMN
o=EHEER (EM. MEFRER. ARERF)
=T (REEAR) B8

ARE ., MMSHET
o IR {RFID

NO.2
MIARSS

oB2BEZ WX
oZEIEEHIZRS. IBTESHE
o BIE(LBTE. SrEFree HotellRS
o EERERIESHEE

o ERIZHBIET

oRNE/EZELHE

NO.3
A"

HrRENTRSRS, BORERRER
BELOGO/BUNBIINBATFrRERF

B2BRZESFE S

2BE (198RS, GNES)
www.iwf-china.com

LASaaSEEZRIARRAITINGEIL, LISHUIEERS]

ERBOHTRAETNINEEERRALSE, BBE

A BRIERIS A BRSNS IR,

&

Promotion Service

® Exclusive Electronic Invitation

o Build VIP Networks & Achieve Industry Head Effect

» Media Matrix (Website, New Media, Mass Media)

¢ Show Directory (Catalogue) Promotion

o WeChat Promotion (Official Account Articles & Video Channel)
s Media Interviews

Onsite-Service

e B2B Trade Matchmaking

# Chinese Translation Service, Luggage Storage
# Hotel Discount Reservation, Free Hotel Service
» Booth Building Service Recommendation

e Exhibits Carrier Recommendation

» Conference Room / Stage Rental

Platform Promotion

Products and Services Promotion & Brand Promotion
(Including Logo / Enterprise Introduction / Core Product
Information, etc.)

B2B Trading Ecological Platform
IWF Global:

Powered by Google search engine, IWF Global is based on
the SaaS platform architecture for the website construc-
tion to optimize and promote the foreign trade marketing
solutions, enabling enterprises to quickly obtain a large
number of overseas high quality inquiries.

Official Website Promotion

www.ciwf.com.cn/en
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ﬁ%ﬂ&ﬁﬁ Booth Type and Cost

BERAL

Boutique Standard Booth
9m? (3mx3m)

0 k5% @ One Table
O FEEEF @ Two Chairs
© —RPELATNER @ Exhibition Lintel (Bilingual)
(T R HIER) (Two-Side Open Booth with Two Lintels)
O — 220V iEiHEE @ One 220v Socket

© FZ59T @ Two Spot Lights
0O &/=miEk @ Two/Three Panels
@ BRI @ Space and Carpet

& RIREREE, SELEUZYHE,
Note: The picture is for your reference,
and the real booth comply with release onsite.

¥t (36m?EtH)

Raw Space (Minimum 36m? )
=it Edipth, TEMEHE.

Note: Raw Space with no furniture equipped.

17,800 /R4 18,800 ¢/ 1,600 5o/m?
RMB 17,800 RMB 18,800 RMB 1,600/m?
3,500 E/B(% 320 =55/m?

usD 3,500 UsSD 320/m?
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3EE/HALL 3
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1WHALL 1 2%E/HALL 2 East Unicading Zone

B1{EEiR
Parking Lot |8

FRENERX B
West Unloading Zone : =
4SYE/HALLY

BAEHET/ Atrium

_’_'f'.'—.'_.""”—."':'_.
ETHE (EEISE) TEL

Main Stage

B2 i&ill/ieizX o s
B2 Training/Forum Area
B22ch/T/B2 Atrium
_c H4-14 c Ha-1 c H4-2 @ H4-3
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Pilates Equipment and Youth Sports | e SR

Rehabilitation = z

Bodybuilding
O Competitions O
8 4S{E/HALL 4
B2[E Basement Second Floor
O i
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e
=, 317
5 Nutrition and Health
o
()d:
=g H4-10 @ H4-a v i+ m i |
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1S1E/HALL 1
F1& First Floor

B HES 3

Commercial Fitness Equipment

CSEikith=e

Swimming Equipment
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- - - }' "5.._
* 1B E[T/First Floor Foyer 6 % :2,,
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£ REZES A I P A T . Ervenc/E S RAamis
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2=1{E/HALL 2
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Nutrition & Health Fitness Equipment

B4 5Eif/Contact

FEENEERSBIRAE
Shanghai Donnor Exhibition Service Co., Ltd.
FBIETEL: +86-21-66102038
HEFEE-MAIL: iwf@donnor.com
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